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Quadpack opens new office in Japan  
 
With a strong focus on its global expansion strategy, the international beauty 
packaging provider strengthens its presence in one of the leading beauty and 
innovation hubs in the world 
 

International beauty packaging 

manufacturer and provider 

Quadpack has started operating 

in Japan, with the opening of a 

commercial office. With a strong 

presence in the Asia-Pacific 

region, with facilities in Australia, 

mainland China and Hong Kong, 

Taiwan and Korea, the company lands in Japan with high expectations for one of the 

most promising markets in the beauty packaging industry. 

 

The expansion is supported by data that places Asia as the region with the strongest 

growth in demand for cosmetics in 2019, according to a L’Oréal report. Being a 

unique market in which brands are known for their products’ quality, sophistication 

and technology, Japan is an auspicious investment destination for Quadpack. “Having 

a physical office is a key step in our strategy to offer ‘in the region for the region’ 

solutions, especially in a country that values personal contacts in business,” says Tim 

Eaves, CEO and co-founder of Quadpack. 

 

The new office is led by Thomas Kuerner, a skilled executive with more than 25 years’ 

experience in the country and an extensive network within the cosmetics industry. 

“Thomas brings to Quadpack his unique understanding of the Japanese market. We 

hope to build long, successful relationships there, based on collaborative innovation,” 

adds Eaves. 

 

…/more 
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…/continued 

 

Some of Quadpack’s innovations have already raised interest in Japan. “We are very 

excited to introduce our exclusive bi-injection blow moulding technology and 

sustainable solutions in packaging like Quadpack’s proprietary wood range and 

Sulapac®, a biodegradable, microplastics-free material,” says Quadpack’s Japan 

Country Manager Thomas Kuerner. 

 

After reaching excellent results in 2019, with double-digit growth both organic and by 

acquisitions, Quadpack is optimistic about 2020, despite the challenges that the 

COVID-19 crisis has posed to all markets. The new office opening is good news after 

these difficult months, as it opens new possibilities of expansion and recovery. 

 
–ENDS– 
 

About Quadpack  
Quadpack is an international manufacturer and provider of enhanced packaging solutions for 
beauty brand owners and contract fillers. With offices and production facilities in Europe, the 
US and the Asia Pacific region, and a strategic network of manufacturing partners, Quadpack 
develops bespoke and customised packs for prestige, masstige and mass market customers. 
Listed on Euronext Growth in Paris since October 2019, Quadpack relies on a workforce of 600 
people to build a more sustainable world. For more information, please visit 
www.quadpack.com  
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Legal notice 
This document contains forward-looking statements about Quadpack’s business, financial 
data, and events related to the company’s prospects. These forecasts can be identified by the 
use of words such as ‘estimated’, ‘plan’, ‘expectation’ or words with a similar meaning. 
Quadpack may also make projections in other reports, presentations and press releases. 
Furthermore, the company’s representatives may occasionally make forward-looking 
statements. These projections are based on current expectations and on certain hypotheses, 
many of which are beyond the company’s control and subject to a series of risks and 
uncertainties. In the event that any of these risks or uncertainties should materialise or the 
underlying expectations are not fulfilled, the results or performance of Quadpack may differ 
(either positively or negatively) from those explicitly or implicitly forecast. Quadpack assumes 
no obligation to update or revise any forward-looking statements made previously. 


